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Karen Saunders specializes in 
designing ads, logos, one-sheets, 
book covers, and marketing 
materials that win awards. A 
professional graphic artist for 
two decades, Karen answers 
your artistic and technical ques-
tions through this monthly ezine. 
Visit www.macgraphics.net to 
see samples of her work, or call 
Karen directly at 303-680-2330 
to discuss your project. 

Improve your marketing  
materials with my new ebook:  

Turn Eye Appeal  
into Buy Appeal

Click here to learn more about  
the book and place your order

If you enjoyed this FREE e-zine, please forward it to your friends. 
Have a question to be answered in a future issue? Send it via email to Karen@macgraphics.net.
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Great advice on how to improve your corporate identity, marketing materials, and product design.

MacGraphics
s e r v i c e s

This Month’s Topic: 
10 Questions to Answer Before Designing Your Flyer

Before designing a flyer for an upcoming event, product announcement, or new 
service, answer the following questions:

1.  What is your objective for this flyer?

2.  To whom will it be going? 

3.  How will it be distributed?

4.  Once your prospects have this flyer in hand, what action do you want them  
to take?

5.  What benefits and key persuasive words will you use to get that result?

6.  How will you create a sense of urgency in your wording?

7. Will you include photos? If so, color or black and white?

8. How will you design this flyer to have an image consistent with your other 
marketing pieces (same font, logo, tag line, etc.)?

9.  What color and weight of paper will you use?

10.  What size, shape, and fold will you use? Does the flyer need to be designed  
to fit in an envelope for mailing?

© 2005 by Julie Wassom, 303-693-2306, www.juliewassom.com. All rights  
reserved, used by permission.

Next month I will show you some tips and techniques for effective flyer design.

This 2-sided, full-color flyer was designed by MacGraphics Services for  
The Center for Generational Studies, www.gentrends.com
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